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BEES NEES TARGETS BRISBANE’S HIVE OF ACTIVITY
MASSIVE residential growth in Brisbane’s city heart has spawned the city’s first specialist inner-urban residential property group.

The aptly-named Bees Nees group is headed by former Austcorp executive Rob Honeycombe, who seized upon the need for a niche property management and sales network to respond to the ongoing surge to the city’s heart. 
Bees Nees set down roots in the marketplace last Friday (25/8), taking possession of the $2.2 million historic Astill & Freeman Boot factory and former Design College at 17 Cordelia Street South Brisbane as the group headquarters.
It plans to spend a further $500,000 restoring the ageing premises.
The new agency represents a corporate mindshift away from the franchise office concept, instead intending to establish a small network of satellite office partnerships with successful real estate agents who are ready to launch their own office, but don’t want the overheads of a franchise office.

“Improved technology now enables agents to centralize real estate agency administration and marketing in one location for multiple offices. 
It’s now possible for a group to gain a much larger market presence without the multiplication of overheads and we’ll provide a service to our partners where we share the risks. No franchise will dream of doing that,” Mr Honeycombe said.

“Brisbane’s inner-city real estate industry is heavily fragmented,” said Mr Honeycombe. “There are off-the-plan project marketing specialists, with little interest in re-sales, property management or ongoing customer service, then there are national franchises that have offices within the 5km radius of the GPO. 

“No group focuses its efforts exclusively on the unique characteristics of Brisbane’s inner-city and particularly its medium and high density property market.” 
“The inner city used to be strictly an investment market, but with strong growth in the number of young professionals and 50-something empty nesters keen to owner-occupy, the market has really come of age.”
For information contact Jeremy Scott or Jeannette Langan, Promedia on 07 5593 2011
